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ABSTRACT

CONSOLIDATING THE IMAGE OF THE CITY: MOBILE PHONES AND NEW
IDENTITIES OF MEETING PLACES

Meltem Sentirk
M.S. in Urban Design, Department of City and Regional Planning

Supervisor: Assoc. Prof. Dr. M. Adnan Barlas

February 2010, 158 pages

The aim of this thesis is to examine the affects of mobile communication practices
on urban public places, particularly on meeting places in urban space. The
contribution of mobile communication technologies into daily practices and rapid
penetration of them into everyday-life is quite obvious in the last decade. The
inevitable presence of mobile phones in everyday-life practices encourages urban
researchers to consider their impacts on urban social context and consequently on
urban public places. The objective of the research is to understand the
incompatibility between the existing urban image and the mental image of mobile

society.

Mobile phones enable people to organize meetings independent from the scheduled
program. This device not only increases the mobility of the user within the city but
also enhances the individual’s ability to develop coherent cognitive maps; because it
gives the freedom of choice to pick-up the location for “meeting places”. For
instance, beside landmarks, paths have been given new identities by mobile society.
An increase in the number of indoor or outdoor meeting places (some being entirely
random in selection), contributes to the cognitive maps and thus to the identity of

the city. This stands as a contradicting argument to the classical understanding of



the city and its parts, which is by and large accepted to be based on visual
experiences. The predetermined and limited components (nodes, landmarks) which
help individuals meet (and socialize) are now modest items of a larger inventory of
settings. This thesis is aiming to analyze the behavioral and perceptual changes that
derive from mobile communication practices. Through this research, the
architectural and spatial qualities of the old and new inventories of meeting places

are also a part of the study to reveal the differences, if any.

Keywords: Urban Image, the ldentity of Meeting Places, Mobile Communication

Practices in Urban Space, the Behavioral and Perceptual Changes.
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KENTIN PEKISTIRILEN IMAJI: MOBIL TELEFON VE BULUSMA MEKANLARININ YENI
KIMLIKLERI

Meltem Sentiirk
Yuksek Lisans, Kentsel Tasarim, Sehir ve Bélge Planlama Bolimi

Tez Yoneticisi: Yrd. Dog. Dr. M. Adnan Barlas

Subat 2010, 158 sayfa

Bu tezin amaci mobil iletisim pratiklerinin kent mekani, 06zellikle de bulusma
mekanlari Gzerine etkilerini incelemektir. Son on yillik sure icerisinde mobil telefon
kullaniminin gunlak yasamin bir pargasi haline gelmesi ve gunlik hayatimiza hizli bir
sekilde girmesi oldukg¢a aciktir. Mobil telefonun gunluk pratiklerimiz arasinda
kaciniimaz bir sekilde var olusu, arastirmacilarin bu konuyu 6zellikle kamu alanlar ile
ilgili calismalarda ve kent sosyolojisi gibi konularda degerlendirmelerini
O0zendirmektir. Bu arastirmanin hedefi mobil toplumun zihinsel haritasi ile mevcut

kent imgesi arasindaki uyumsuzluklari anlayabilmektir.

Mobil telefonlar insanlarin bulusmalari herhangi bir mekana ve belirli bir programa
baglh olmadan 6rgutlenebilme olanak vermektedir. Bu aygit, insanlarin kent icindeki
dolasim/hareket olanagini arttirmakla kalmayip, bireylerin uygun kavramsal haritalar
gelistirmesi olanaklarini da genisletmektedir bunun nedeni mobil telefonlarin
bulusma noktalari icin bireylere secim 6zgirligi tanimaktadir. Ornegdin, nirengi
noktalarinin yani sira dolasim rotalari da mobil toplum tarafindan yeni kimlikler
kazandirimaktadir. i¢ ve dis mekan bulusma noktalarindaki (kimileri tamanen
rasgele secilen), kavramsal haritalari olusturmaya katkida bulunurlar, nitekim sehrin
kimliginin olusmasina da, bu durum sehir ve sehrin parcalarinin sadece gorsel

deneyimlere dayanarak, Kklasik, gerekirci bir anlayisla yorumlanmasi ile celiski

Vi



gostermektedir. Bireylerin kent icinde bulusmalarina yardimci olan, sehrin éncelerde
tanimlanmis belirli elemanlar (digum noktalari, nirengi noktalar) simdilerin bu
genis envanter dizininin arasinda pek o kadar da gosterisli olmayan parcalar haline
gelmistir. Bu tez mobil kominikasyon pratiklerinin neden oldugu davranis ve algidaki
degisimleri analiz etmeyi amaclamaktadir. Bu arastirma vasitasiyla, eger varsa, eski
ve yeni bulusma mekanlarinin mimari ve uzamsal nitelikleri arasindaki farkhliklarin

ortaya ¢ikariimasi amagclanmistir.

Anahtar Kelimeler: Kent Imaji, Bulusma Mekanlarinin Kimligi, Kent Mekaninda Mobil

Kominikasyon Pratikleri, Davranigsal ve Algisal Degisimler.
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The Kizilay district and some parts of Cankaya district including Tunali Hilmi Street
are considered as the most popular places of pedestrian activity. The list above
shows the meeting places in these districts and the change during years with the
contribution of mobile communication practices. It is quite interesting to see that
the main meeting points are still actively used but comparing to the left column, the
numbers of respondents are seen to be considerably increased in the column on the
right. The new meeting places are appeared with less significant characters in urban
image than the old ones. For instance, the bus stops, overpasses, the corner or the
entry of the streets, etc. It is hard to consider such places as landmarks like YKM
Building or Given Monument in Guivenpark. As Carey stated, by virtue of the cellular
phone, meeting places have become indeterminate; fluid territories rather than
precise spots. Discreet locations outside the shops, on the corner have given way to
strips of territory —walking part the museum, getting on a bus, behind the red van
stopped at the lights (Carey, Z., Cited in Graham, S., 2004, p.136).

Additionally, according to the list of meeting places, in the second column in
comparison with the first one, there is an uncertainty of the arrangements such as,
“on the Karanfil Street”, “on the Mesrutiyet Street”, “next to the bus stops on
Ataturk Boulevard”. According to some statements of the respondents, mobile
communication possibilities enable people to decide on exact meeting place after
they reach the district rather than defining a particular meeting point in advance. In
other words, individuals can meet on the way of activity places that they decided to
go in advance. Hence, according to many respondents, after they reach the decided
district, calling others in order to define the exact meeting place has become one of
the rituals of meetings. Kopomaa (1999) calls the mobile phone a “postmodern form
of communication” (Kopomaa, 1999, Cited in Townsend, A.M., 2000). Urban
theorists such as Dear (1996) argue that postmodern urbanism is particularly
characterized by fragmentation. The mobile phone certainly reinforces these
patterns — it substitutes chaotic decentralized networks for centralized ones (Dear,
1996, Cited in Townsend, A.M., 2000). It is seen according to the research that the
meeting district can be determined from home by fixed line but the majority of the

decisions for the exact location of meetings are defined by mobile communication.
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Table 5.5. The additional list of meeting places of Ankara

The Meeting Places

Before Mobile Phone Penetration

After Mobile Phone Penetration

# of respondents

METRO Station: Tandogan
METRO Station: Asti

METRO Station: Demirtepe
METRO Station: Bahgelievler
METRO Station: Begevler

METRO Station: Dikimevi

METRO Station: Batikent

METRO Station: Kurtulug
Kegidren Municipality Building
Migros Shopping Center / Kegitren
ANTARES Shopping Mall

REAL Shopping Mall / Bilkent

on the 7th Street / Bahgelievler
CEPA Shopping Mall

ANKAMALL Shopping Mall

Pubs on Bestekar Street

ANKUVA Shopping Mall

Bilkent

ARCADIUM

GORDION

Monopoli Cafe / Bahgelievler

The Entry of Dikmen Valley
Altinpark

Kegitren Waterfall ?

ARMADA Shopping Mall
Starbucks / Bahgelievler

Burger King / Bahgelievler
Tansas Shopping Center / Ylziinclyil
The Bazaar / YUziincuyil

On the Guvenlik Street / Asadi Ayranci
Overall Pub

Best Music Store / Bahgelievler
ATAKULE Shopping Mall

The Courthouse Building / Sihhiye
PANORA Shopping Mall
OPTIMUM Outlet Center

Last Stop Pub / Bahcelievler

The Atatlirk Monument / Ulus
Puzzle Cafe / Bahgelievler
McDonald's / Bahgelievler

Genglik Park

Atatiirk Orman Ciftligi

Cafes on 3th Street / Bahcelievler

0
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3
0

3

12

17

1

A 25

A 36

A 73
A 88
A 204
12
21

A 38

METRO Station: Tandogan
METRO Station: Asti

METRO Station: Demirtepe
METRO Station: Bahgelievler
METRO Station: Besevler

METRO Station: Dikimevi

METRO Station: Batikent

METRO Station: Kurtulus
Kegitren Municipality Building
Migros Shopping Center / Kegiéren
ANTARES Shopping Mall

REAL Shopping Mall / Bilkent

on the 7th Street / Bahgelievler
CEPA Shopping Mall

ANKAMALL Shopping Mall

Pubs on Bestekar Street

ANKUVA Shopping Mall

Bilkent

ARCADIUM

GORDION

Monopoli Cafe / Bahgelievler

The Entry of Dikmen Valley
Altinpark

Kecioren Waterfall ?

ARMADA Shopping Mall
Starbucks / Bahcelievler

Burger King / Bahcelievler
Tansas Shopping Center / YUzunciyil
The Bazaar / Yuzunciyil

On the Guvenlik Street / Asagi Ayranci
Overall Pub

Best Music Store / Bahcelievier
ATAKULE Shopping Mall

The Courthouse Building / Sihhiye
PANORA Shopping Mall
OPTIMUM OQutlet Center

Last Stop Pub / Bahgelievler

The Atatiirk Monument / Ulus
Puzzle Cafe / Bahgelievler
McDonald's / Bahgelievler

Genglik Park

Atatilirk Orman Ciftligi

Cafes on 3th Street / Bahcelievler



Table 5.5. Continue

The Meeting Places
Before Mobile Phone Penetration After Mobile Phone Penetration
# of respondents
MESA Plaza 0 9 MESA Plaza
Metro Center / Batikent 0 12 Metro Center / Batikent
Park Street / Cayyolu 0 |A 29 Park Street / Cayyolu
Pubs on Park Street /Cayyolu 0 |A 15 Pubs on Park Street /Cayyolu
Tansas Shopping Center / Cayyolu 0 9 Tansas Shopping Center / Cayyolu
The Theater in Cayyolu 0 2  The Theater in Gayyolu
Total Gas Station on Tunus Street 0 4  Total Gas Station on Tunus Street
Belpa / Bahgelievler 0 2 Belpa / Bahgelievler
Bulka Cafe / Bahgelievler 12 4 Bulka Cafe / Bahcelievler
Bit Pazan Store on 7th Street 12 3  Bit Pazan Store on 7th Street
BP Gas Station on 7th Street 34 |V 10 BP Gas Station on 7th Street
Maltepe Mosque 8 0 Maltepe Mosque
Bilkent Sports International 0 3 Bilkent Sports International
MINASERA Shopping Mall 0 8 MINASERA Shopping Mall
Amarillo Grill Restaurant 0 1 Amarillo Grill Restaurant
Old Mariner Restaurant Pub 0 3  Old Mariner Restaurant Pub
Cafes on 4th Street / Bahgelievler 0 ¥ 26 Cafes on 4th Street / Bahgelievler
Pubs and Cafes on Iran Street 0 4 Pubs and Cafes on Iran Street
The Public Library 5 2  The Public Library
GALLERIA Shopping Mall 0 |A 18 GALLERIA Shopping Mall
Hobby Cafe / Bahgelievier 22 |V 9 Hobby Cafe / Bahgelievier
Starbucks on Koroglu Street 0 6 Starbucks on Kéroglu Street
Leman Cafe / Begevler 0 11 Leman Cafe / Besevler
Rollhouse Bowling Hall Restaurant 0 6 Rollhouse Bowling Hall Restaurant
Liva Patisserie / Cukurambar 0 12 Liva Patisserie / Qukurambar
Manhattan Pub / Gankaya 2 13  Manhattan Pub / Cankaya
GIMA on 7th Street (old location) 45 W 1 GIMA on 7th Street (old location)
Gimsa Shopping Center / Batikent 0 14  Gimsa Shopping Center / Batikent
Arilar Patisserie /Emek 5 0 Anlar Patisserie /[Emek
G. D. of Turkish Coal Enterprises 14 10  G. D. of Turkish Coal Enterprises
Abdi Ipekgi Park / Sihhiye 39 13 Abdi ipekci Park / Sihhiye
Cinema Kerem / Demirtepe 16 |¥ 0 Cinema Kerem / Demirtepe
In front of the banks on 7th Street 2 11 In front of the banks on 7th Street
Cinema Ulus / Sihhiye 7 0 Cinema Ulus / Sihhiye
Cinema Maltepe Golbasi 5 0 Cinema Maltepe Golbas!
Bonapetit Cafe Restaurant 4 0 Bonapetit Cafe Restaurant
Funda Patisserie / Kavaklidere 5 0 Funda Patisserie / Kavaklidere
Bagkent Teachers Accociation/ Begevler 11 2 Baskent Teachers Accociation/ Besevler
Bilkent Uni. Bus Stop on Tunus Str. 8 0 Bilkent Uni. Bus Stop on Tunus Str.
Piyano Patisserie / Yenimahalle 14 6 Piyano Patisserie / Yenimahalle
The Old Bus Station / Tandogan 6 0 The Old Bus Station / Tandogan
Cafes on 7th Street 4 |A 36 Cafeson 7th Street
Palet Patisserie / Oran 0 3  Palet Patisserie / Oran
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Table 5.5. Continue
The Meeting Places

Before Mobile Phone Penetration After Mobile Phone Penetration
# of respondents

Liva Patisserie / Umitkdy

The Bazaar / Sihhiye

Is Bank on 8th Street / Emek
Tasfirin Restaurant / Batikent
Serender Patisserie / Bahgelievler
Yenimahalle Municipality Building
Pasabahge Store on Tunali Hilmi Street
Makromarket Shopping Center
Seda Patisserie / Bahgelievler
ACITY Shopping Mall

Skor Cafe / Maltepe

Liva Patisserie / Umitkdy

The Bazaar / Sihhiye

Is Bank on 8th Street / Emek
Tasfirin Restaurant / Batikent
Serender Patisserie / Bahgelievler
Yenimahalle Municipality Building
Pagabahge Store on Tunali Hilmi Street
Makromarket Shopping Center
Seda Patisserie / Bahgelievler
ACITY Shopping Mall

Skor Cafe / Maltepe
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These lists comprise the other meeting places apart from Kizilay and Kavaklidere
districts. According to the first part of the list which involves the places in the city
center shows us that the cafes, patisseries, pubs and restaurants; namely the
interior places have been replaced by the meeting points in urban space. Even if the
district of meetings remain the same, a shift of meetings from exterior to interior
places is quite obvious. Therefore, a transition from meeting place to meeting
volume is obtained depending on the answers. In fact, shopping malls are
predominantly constitutes the image of meeting places in individuals mind.
Consequently, it can be defined that there is a significant shift from exterior
places to the interiors and from significant places (landmarks) to regular
meeting places (Figure 5.1 and Figure 5.2). For instance there is considerable
qguantity of respondents who has noted; ‘anywhere in Givenpark’, ‘anywhere on
Karanfil Street’, ‘on Bestekar Street’ as meeting places. Additionally; crossroads,
overpasses and underpasses have been also written. Eventually, depending on
many reasons, as well as mobile communication facilities the meeting places have
been fragmented in urban sphere. As being the first wave of portable
communication possibilities; mobile phone triggers fundamental transformations in
individuals’ perceptions of self and the world. The dilemma of meeting place and
activity place is revealed according to the answers of shopping malls and pubs as

responses to the meeting places. By the contribution of mobile phones either there
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is no need of meeting places as much as before mobile communication times or the

image of meeting place refers to the activity place.

I T i : - 23 T - e s o = M

Figure 5.1. DOST Bookstore, Ankara
Source: Personal Archive

Figure 5.2. DOST Bookstore, Ankara
Source: Personal Archive
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Figure 5.3. Meeting places of respondents before mobile phone practices
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4 NorTH
@ Exterior Meeting Places
@ Interior Meeting Places

Figure 5.4. Meeting places of respondents after mobile phone practices
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The maps that show the meeting places before respondents started to use mobile
phones and after are seen above. According to the first map (Figure 5.3) which is
created with respect to the answers as a response of the first part of the
guestionnaire, the most of the meeting places are seen to be congregated in Kizilay
district. Moreover, most of the points indicate the places which are in front of
significant buildings in Kizilay district. These buildings are the ones that are known

by majority of inhabitants.

The second map shows the possible meeting places during mobile phone usage.
According to this map, comparing to the previous one, the meeting places of
inhabitants have been fragmented in urban sphere. The big points of meeting
places have become comparatively smaller and they have been scattered in urban
space. The points that refer interior meeting places have been increased in number.

Additionally, most of these interior meeting places are located out of the city center.

This comparison is carried out including all respondent to see the general picture of
change in choosing meeting places. There might be several possible factors behind
the change in the concept of meeting places beside the behavioral factors that are
modified by mobile communication practices. However, since mobile phones were
emphasized as a criterion so as to classify the meeting places into two fundamental
groups in the questionnaire form, the other factors are needed to be considered as
supplementary reasons. These additional reasons are also tried to be evaluated in
the following parts. For instance, the sprawl of meeting places towards west of the

city depends on the realized new development plans.

5.1. Tracing out the Transformation of Meeting Activity

The maps in comparison to each other reveal the increasing variety of meeting
places most of which have been created after mobile phone penetration. This fact
can be interpreted as the vanishing identities of conventional meeting places but at
the same time; the consolidating image of the meeting places. However, there are
some particular meeting places which are used as the same for a long while in the

city center as well. It would be constructive to begin with examining these particular
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places which had been marked by wide range of respondents. To orient towards
these places are easy due to their visual character, the prominent presence within
its environment and their location. In other words it is quite easy to recognize and
remember these unique places. In this sense, it is very appropriate to link up these
most preferred meeting places and the elements of the urban image that are drawn
in cognition mapping research (Figure 3.2 and Figure 3.1). The common

components of urban image in Kizilay district is stated below;

= YKM Store Building
= GIMA and GAMA Shopping Center

= The Glven Monument in Glvenpark

Besides these perpetual places of meetings, there is obvious alteration in the
images, meanings and requirements for physical features, eventually in the
identities of meeting places. According to the second column we can notice that the
expectations of individuals from a meeting place are diversified. Since now,
Townsend (2000) and also many researchers have been emphasized the influence
of mobile phone to reconfigure the spatial and visual qualities of the cities.
Therefore, how significant and considerable the diversity of meeting places is raised
as a fundamental question in this chapter. However, first of all, it is necessary to

elaborate the phases of the process of meeting activity.

5.1.1. Way-finding to Reach the Meeting Place or to the Activity Place

Meeting activity is also a result of a way-finding process. Therefore the way-finding
discourse and the components of this process are crucial to be considered in this
research. By the contribution of mobile communication in urban space, do we way-
find in order to reach meeting places or mostly to reach activity points? In each
case, the landmarks are certainly the fundamentals of urban image. In this sense,
the landmark can either be the meeting point or a reference directing individuals to
the meeting point. Richter (2007) states that landmarks identify decision points,

origin and destination of a route, provide verification of route progress, provide
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orientation cues for homing vectors, and suggest regional differentiating features
(Richter, K.F., 2007, p.3).

A scenario of a meeting activity is realized with respect to the answers of the
guestionnaire. According to the first part (before mobile phone), Guven monument
in Glvenpark is one of the most popular meeting places in Kizilay. In the second
part (after mobile phone), interior places such as cafes and pubs are increased in
number. In the scenario which is visualized in the following page, the transition of
the meeting place is tried to be interpreted. The process of meeting is presented in
two forms according to two scenarios before and after mobile phone penetration
(Figure 5.5 and Figure 5.6).

Figure 5.5. The meeting point; the actual decision point and the route segments
Source: Personal illustration adapted from Richter's (2007) graphic (Richter, K.F., 2007, p.6).
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Figure 5.6. The meeting point; the actual decision point and the route segment changed by
mobile phone use
Source: Personal illustration adapted from Richter’'s (2007) graphic (Richter, K.F., 2007, p.6).

In the first representation, the movement pattern is from different departure points
to the meeting point and then, from meeting point to the activity place. In the
second graphic, the movement patterns which are approaching to the activity place
individually are shown. In this case, the ease of communication diminishes the
significance of meeting time. Eventually, individuals possibly meet in the activity
place or on the way to the activity place contingent on the convenient time. In fact,
the meaning of meeting activity is suspended from a collective activity, becomes
more like individual attempt to join the group of people in an uncertain time.
Consequently, the modified process of the meetings’ vanishes required meeting
places in urban space, concurrently, reduces the need of significant elements to

wayfind, to appoint as meeting place.

Generally, the location of a landmark relative to a decision point is required to
appropriately reference the landmark in route directions; the relation to incoming
and outgoing route-segment and, consequently, to their meeting point (the decision

point itself) needs to be determined (Richter, 1997, p.7). Sorrows and Hirtle list
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features that let a landmark stand out: singularity, prominence, meaning, and
prototypicality (Richter, 2007, p.2). Originally, when we way-find we move
according to these features that we observe. Moreover, as a concept of this thesis,
other components in virtual space should be taken into consideration. Such as, the
mobile communication facilities and all devices that can provide wireless internet
cause randomly changing decisions and movement patterns in urban space.
According to Willis (2008), when we are on the move in an environment we need to
keep track and attend to many different forms of often unrelated but concurrent
tasks; the route we are taking, a mobile phone call, the traffic in the road and what
we plan to do later on in the evening. Indeed, while mobile, we almost always have
numerous unfinished, simultaneous, successive, and overlapping tasks (Willis, 2008,
p. 3-48).

Meeting places are not as definite as previous times like as simultaneous decisions
and plans for any activity in everyday life. According to the questionnaire research
even benches on a path might be meeting point. Furthermore, as we understand
from the questionnaire results that the considerable majority of the meeting places
are interior places such as, restaurants, sport centers, shopping malls. These results
cause us to question whether the notion of meeting place is perceived utterly
different than the previous times. In fact, the perception of the activity place and
the meeting place seem like to be merged in mobile communication era. Namely,
there might be a dilemma between the meanings of meeting places and activity

places.

In other words the sequence of the places that we experience in the process of
gathering is modified by the contribution of mobile communication practices. Such
that, the acknowledged order of the movement pattern should be like; (1)
Transportation, (2) Service points, (3) The Meeting Place, (4) The Activity Place.
However, the result that derives from the questionnaire shows the sorting would be
either like this; (1) Transportation, (2) Service Points (3) Activity Place or (1)
Transportation, (2) Activity Place. Thus, the meeting points have started to be

bypassed with the contribution of mobile communication.
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Considering the fact that the meeting points are becoming indoors (cafes,
restaurants, pubs, etc.) or becoming the place of where the activity is planned to be
realized, the conventional outdoor meeting places are vanishing from people’s daily
routes. The conventional meeting places are supposed to stand for a common,
easily reachable place for everybody independent from the planned activity (Figure
5.3). However, as seen in the Figure 5.4, route segments and the place where
people meet are modified in mobile communication era. In the figures above, the
movement pattern was tried to be explained by a map of the city center which
shows the route examples of people who assumed to start from different places and
aim to gather in a café. While in the previous years, participants were used to meet
in a common place in a certain meeting time, then they move to the activity place;
along with mobile phone penetration, the participants are very common to be called
to the activity place one by one. Thus, there is no strictly defined meeting time in
these cases. Such as, the group can move on activities and change place without
any hesitation in most cases. Participants are able to join the group in any phase of
the process. In this sense the need of assigning landmarks to a decision point
becoming less important. A graphical representation of by-passing meeting point is

shown below;

departure point departure point

] activity point activity pomt
O
O

meeting point
Figure 5.7. By-passing meeting points by mobile communication possibilities

Meeting in the activity place (indoors) and on an urban square cannot be considered
the same for the sake of urban realm. Namely, many spaces become special places
by the identity given by users according to the utilization of these places. Likewise,
many places are losing identities and become abandoned due to the new

preferences of inhabitants’.
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Thus, if we see urban public space not just as a static construction but as a
setting enacted by the patterns of behavior of people moving within it, then
the manner in which people’s everyday practices are affected by their
interaction with wireless technologies in effect transforms urban public
space. Many have noted how the introduction of the mobile phone has
changed the mobility patterns of users, so that rather than meeting at
landmarks in public locations like plazas or street corners, youth tended to
loosely co-ordinate movements and meetings through constant
communication by mobile phone (Townsend 2000).

On the other hand, the risk was a crucial factor for arrangements. However today,
with the awareness of anywhere anytime communications, no matter if the decided
places are easily recognizable or reachable, inhabitants decide on meeting points
considering primarily the planned activity. Because is no risk of being lost or not
finding the meeting place in urban space by the support of mobile communication
devices. Additionally, in this sense, the meeting activity does not consisting of many
people who gather on one point, rather than the meeting activity is becoming a
scattered activity in urban sphere. The change in different layers is needed to be

evaluated.

5.1.2. The Change Created by Mobile Phones in Various Dimensions

5.1.2.1. The Multi-Component Structure of Changing Meeting Places

The change in choice of meeting places is connected to the changing image of
meeting place in individuals mind and the diminishing quality or popularity of places
in time. There are many sub-reasons determined about the changing preferences of
people in urban space. Regarding the theme of this research, behavioral change
is the most important one and it is considered in the scope of communication
between individuals and social interaction that occurs in urban space. In this sense
we can claim that, the first and foremost the issue of in-coordination between the
space and the communication independent from the space causes behavioral
changes. Such that, the choice of virtual space instead of real space in public space
so as to interact with people is very common. For instance many cafes that serve

wireless internet encourage people ‘head down’ activities which are chatting,
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checking e-mails, etc. while standing in a public space in society. Likewise, the
people who are texting messages while waiting for the others on meeting points or
talking to somebody via mobile phones on foot are all the ones who create their
own personal private space in public place. By the private interaction in urban
space, the movement patterns are re-generated again and again in a daily route.
Hence, in spite of the claim that behavioral settings are composed by spatial and
social factors, the literature findings and the research findings show that there are
many sub-components as well. Hanson (2007) also emphasizes that today, the way
people think about their surroundings, the activities in which they engage, and the
way they interact with others is the result of a combination of forces that are both
unique and structured by social context and the technologies we use (Hanson,
2007, p.120-122). The ability to use these technologies in nontraditional places, or
to connect to others over spaces that can’'t even be comprehended because the
sense of space is irrelevant, is a powerful influence over how people think of
themselves in relationship to others (Hanson, 2007, p.126). Essentially, people
should also be more alert to the ways in which the availability of other people is
dependent less on place, and more on their psychological accessibility (Duck, 2007,
p. 201).

On the other hand, additional to the behavioral changes, mobile phones are utilized
to create a personal space consciously in a private place like mp3/mp4 players, CD
players and books also do. In the street for instance, people who listen music with
head speakers or talking to somebody via mobile phone are perceived as the ones
who has created invisible shields around themselves. Thus, it is almost unable to
get in contact with them. Therefore, being connected to the virtual environments
gives a feeling to be safer in urban space and ensures isolation from the real
medium for many people. It is a similar fact to be sitting in metro and reading a
book or newspaper. These behaviors and habits canalize individuals to alienation or

individualization in certain extent (Figure 5.8).

Another component that changes our perception of life is the notion of mobility in
extended meaning. History tells that the spread of the car, prompted a general

transformation of physical mobility from slower to faster interaction, an extension of
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people’s daily activity space, a fragmentation of their time use, and ensuring urban
sprawl (Couclelis, 2000; Schroeder, 2002; Vilhelmson, 2005, 2007, Cited in Ling, R.
and Campbell, S.W., 2009, p. 139-140). Mobile phones have added one more layer
on the extension of people’s daily activities and being aware of the ongoing
activities. Hanson (2007) says that the placeless nature of communicating on the
Internet through cyberspace or by using cell phones that allow greater mobility and
control over where someone uses them results in a disassociation from geographic
place (Hanson, 2007, p.126). Mobilities produce situations filled with opportunities
for action, which are grasped by subjects oriented towards a creative exploration of
their stays in different places, relative to the multiple activities in which they are
engaged (Sheller and Urry 2006, p. 208).
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Figure 5.8. Self-isolated people in metro by using various materials

Source: In sequence; http://farm3.static.flickr.com/2421/3974222667_8a47c30044.jpg,
http://graphics8.nytimes.com/images/2009/06/07/business/08free_600.jpg,
http://www.dialaphone.co.uk/blog/wp-
content/uploads/2009/10/japanese_commuters460.jpg
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One another component of the change is occurred in urban space physically; the
urban development. In respect to the urban structure of Ankara, the dense
transportation networks and the activity patterns overlap in Kizilay district. However,
Ulus and Kavaklidere districts are also considered as centers of activity that are
connected to the Kizilay district by Atatlirk Boulevard. In this sense, Ankara can be
accepted as a multi-centered city. However, according to the research results,
activity patterns and meeting places are defined beyond these centers. One of the
reasons behind the fact is the urban growth in south-west direction. The new
residential areas are needless to say generated within a complex of facilities and
private entrepreneurs that support social activities in these districts. Thus, in the
last 10 years time, more than 5 shopping malls which are preferred by wide range
of inhabitants as a meeting place are built on Eskisehir Road (on the west and

south-west of the city).

Shopping malls both meet the basic need of people indoors which and ensure a
protection in cold or rainy days. In the issue of the popularity of these places to be
chosen by people as a meeting place is also supported by the mobile
communication possibilities. Such that, shopping malls are quite convenient for
waiting as well. Since meeting is very easy while being connected via signal based
virtual spaces, even crowded, disordered; shopping malls can be chosen for
meetings. In fact, the meeting is realized in virtual spaces on the phone in a sense
just before every actual meeting. Thus, virtual space should certainly be accepted
as a crucial component in urban life with its wide-ranging components, not just
mobile phones. Moreover, Barlas and Caliskan (2006) has pointed out that
integrating virtual space to the process of planning and design would inevitably
support social transformation by empowering public sphere within both real and
virtual environments. When activating the instruments of cyberspace in planning
and design process enlarges the impact area of planning, it also gives a responsive
character to planning and design, which would able to include the citizen (new
public man) to all phases of the feed-back mechanisms, dynamically (Barlas and
Caliskan, 2006, p.14). According to Sheller and Urry (2006), the representations of
mobility and iconic mobile commodities firstly influence the actual urban form,

aesthetically and kinesthetically, in terms of design, form and capabilities; second,
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movements through space are scripted to perform urban space according to the
dominant genres, rules, architectures and infrastructures; but, third, on-the-ground
implementations of the new technologies of mobility and communication
nevertheless have the potential to transform cities both through their power to re-
make or re-deploy visual representations of urban form (Sheller. M and Urry,J.,
2006, p.10).

Consequently, such as how people change and give identities to private spaces;
urban space has been also gaining new meanings in time. Graham and Marvin
(1996) declare that intense mobility shapes the urban life and urban development.
These changing notions of place and urbanity are encouraging a growing number of
urban commentators who are now starting to develop a new range of concepts
which address telecommunications-based changes in contemporary cities (Graham,
S. and Marvin, S., 1996, p.72). One step further, mobile communication causes
behavioral and perceptual changes in urban realm. The modified behavioral settings
and collective movement patterns of inhabitants’ are the components of
contemporary everyday life which have been changing unconsciously depending on
especially innovations on mobile communication technologies since 1990s in Ankara.
Next part is examining the tangible change in the places of meetings in Ankara

depending on the choices of different age groups.

5.1.2.2. The Change in Meeting Places of Different Age Groups

In this research it was crucial to classify the meeting places to understand the
preferred places of different age groups. Because, meeting in urban space is
substantially connected to the daily patterns that people opt for. First of all, the
social activity volume in urban space of inhabitants wouldn’'t be the same in each
age group. Additionally, the comparison between two parts of the questionnaire
(before and after mobile phone contribution) should be meaningful only if the
respondents be classified into age groups due to the fact that the effects of mobile
phone cannot be the same for a person who started to use mobile phone in 20s and

for the other in his 40s.
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In this part, the aim is to evaluate the difference between the recent meeting places
of respondents who are in 19 and below 19 years old and the old meeting places
of the respondents who are 26 to 30 years old. As the matter of fact, respondents
who are in 19 and below 19 years old are considered with the answers only to the
second section of the questionnaire; the meeting places after mobile phone
penetration. Likewise the respondents in the second group are considered with the
answers of the first part of the questionnaire; the meeting places before mobile

phone use.

As stated in the previous part, the meeting places of the participants might have
been changing according to individuals changing ages that brings new habits, and
abilities. Such as, by the ability of driving, the districts which are possible to be used
are increased inevitably. This comparison is very crucial because it enables us to see
the answers of the respondents who are below 18 and not allowed to drive.
Because most of the respondents in the age group of “26 — 30” have been using
mobile phones for 9 — 10 years. The meeting places of 26 — 30 age group (before
they started to use mobile phones) and the meeting places of 19 and below 19
age group (while they are using mobile phones) is presented by the Figure 5.3 and
Figure 5.4. In other words, the respondents of both groups correspond to the same

age group; the difference is the absence or presence of mobile phones.

As seen on the maps, meeting places of the same ages have been moving away
from the city center by the contribution of mobile phones. Kizilay district and
Bahcelievler districts are seen as common active places for young inhabitants
however as seen in the second map interior places are seen significantly the most
preferred meeting places in the mobile communication era. In fact this was one of
the inferences of the general comparison (Figure 5.1 and Figure 5.2). That shows us
that the distinction between the meeting and the activity place becoming unclear.
For instance, considering cafes, pubs and restaurants or shopping malls, the
meeting time doesn’'t need to be precisely defined. Participants rather join the
others after they learn exact location by calling. According to the answers there is
an increase in choosing shopping malls as meeting place. This result derives from

the development in building shopping malls consecutively in Ankara and in case
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increasing popularity of shopping malls comprising many leisure activities apart from
shopping. Robertson (1990) stated due to the American pedestrian malls that trend
has drawn people away from the more distinctly public realm of the street, toward
increased indoor activity. Shopping malls with stores facing an interior court rather
than the street and the increase of enclosed skyway systems, even in the city with
moderate climates (Robertson, 1990, Cited in Marcus and Francis, 1990, p.19). In
this sense especially depending on weather conditions, interior places are preferred
to wait for the others. Thus, to avoid rain or snow, shopping malls are seen as

popular meeting place in winter and autumn in Ankara.

On the other hand, the development process of the city has also effects on the
modified activity pattern in Ankara. This process is explained in previous parts. Such
as, the rapid development of residential areas through Eskisehir Road to the west
direction from the city center brings about the other facilities beside
accommodation. Therefore, the activity pattern is started to be shifted through west

direction so the meeting places.

The questionnaire requested them to write down the meeting places before mobile
phone era and after, thus mobile communication practices might be seen as a
fundamental reason behind the change. However, as mentioned in the previous

part, there should be some other forces modifying the place of choices as follows;

= New attraction places in consequence of urban development processes
= Giving preference to interior places due to the weather conditions
= The living environment that changes constantly in these ages due to the school

that the individuals attend or the entourage that they hang out with

Eventually, mobile phone use assists almost all reasons behind the modification of
meeting places in Ankara whereas car usage is not a factor behind the change for
particularly these groups of respondents. Consequently, the comparison maps that
shows the diversification of meeting places according to the same age group, before
and after mobile phone penetration and the density of people using the particular

meeting places in two groups are represented on the next pages.
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Figure 5.9. The meeting places of 26 — 30 ages (before mobile phone penetration)
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Figure 5.10. The meeting places of 19 and below 19 ages (after mobile phone penetration)
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Another comparison is carried out comprising the inhabitants from 26 to 40 years
old. This group is accepted as the most important control group among the others
considering the mean duration of residency with and without mobile phone
experiences. Since mobile phone penetration, it passed quite a long time; more or
less 10 years in which many changes in individuals’ life style can be occurred for

especially these ages.

Unlike the previous one the second comparison is realized comprising the same
people in both phases (before mobile phone and after mobile phone). Therefore,
the transformation of meeting places can be interpreted relying on personal reasons
of the respondents beside the behavioral changes occurred after mobile phone

penetration. These forces might be sorted as follows;

= New attraction places in consequence of urban development processes

= Giving preference to interior places due to the weather conditions

= Automobile use in the same time with the commence of mobile phone use

= The desire to find meeting places in the near surroundings due to the

diminishing leisure times that come with the business life.

However, in this comparison we observe that many of the meeting places are still in
the city center but they have been pulled indoors. The densities in Kavaklidere
district and Bahgelievler district have been increased and shopping malls are turned
out to be the primary meeting places comparing to the times before mobile phone

use.

In relation to the urban development towards west and south west of the city, the
recreational places close to the new developments of residential areas have been
preferred instead of the city center. Park Street is an example of these new
developed recreation areas consisting of restaurants, pubs and cafes in Cayyolu
district on south-west of Ankara. These peripheral places are preferable especially
by car owners. In this context, meeting in the activity is a fact while taking mobile

phone and car usage into consideration for the age group of 26 — 40.
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Figure 5.12. The meeting places of the age group 26 — 40 (before mobile phone
penetration)
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Figure 5.13. The meeting places of the age group 26 — 40 (after mobile phone penetration)
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These comparison maps are overlapped version of the comparison maps of all age
groups. Exceptionally, the group of under-19 is taken by only the second phase
(after mobile phone penetration) answers into consideration.

It is quite interesting to witness the fragmentation of meeting places into the urban
sphere in the second phase. One of the most prominent contrasts is the appearance
of interior places, particularly shopping malls among others as meeting places.
Kizilay district, as a center of the city seems still in dense use of inhabitants for
leisure activities and the place of meetings. However, interior meeting places are
quite prominent in this area as well. As observed in the previous comparison, this
general comparison also represents Kavaklidere, Bahgelievler and Cayyolu districts

as recent meeting and activity places in Ankara.

In the case of shopping malls, while exterior places of the shopping malls are
marked mostly comparing to interiors in before mobile phone phase, in the second
map interior places of shopping malls are preferred substantially more than

exteriors.

On the other hand, one of the very interesting results of this comparison is the
paths that became visible by marking meeting places on the boulevards and streets.
Hence, there is a considerable sift from a circular cluster form of meeting places to
the linear pattern in the second phase. Such as, especially meeting at the bus stops
on the boulevards and meeting on walk in some particular streets create the new
linear form of meeting places. In order to examine the new formation of meeting
places by the effect of mobile communication practices, a detailed representation is
needed to be performed. Therefore the modification is evaluated with a close-up

detail including Kizilay and Kavaklidere districts in the next part.

5.2. The Change in the City Center

The modified notions of meeting and the locations of meeting places concerning the
penetration of mobile phones into daily life and activity patterns are exemplified in

the previous parts. The reasons behind the positional distinctions of meeting places
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with and without mobile phone maps are interpreted. Concisely, the components of

the difference are;

= Fragmentation of meeting places

= Sprawl of meeting places towards the direction of urban growth
= Variation of meeting places

= The increase of interior meeting places

= The increase of undefined meeting places

= Appearance of some streets as meeting places

According to Geser (2003), two fundamental assumptions have been overturned
with the introduction of mobile communication; (1) while moving, communicative
potentials are minimised or even totally suspended, (2) as a result of bodily
movement, spatial distances are created which are incompatible with the
maintenance of communicative relations (Geser, 2003). The inferences regarding
the previous analysis support the assertion of Geser (2003). Additional to the
analyses of meeting places in different age groups, this part aims to reveal the
differentiation in a detailed manner on meeting places concerning the most active

districts of Ankara. These are Kizilay and Kavaklidere districts.

The aim of this part is to mark and classify the meeting places according to the
quantity of respondents who has stated these places in the questionnaire form. The
sizes and the colors of the icons that indicate the meeting places differentiate
according to the preference rate. In this sense, the concentration on particular
areas in these districts before and after mobile phone use is aimed to be revealed.
The icons are placed according to these criteria; the meeting places which are
preferred by;

= over 150 respondents

= 150 to 100 respondents

= 100 to 50 respondents

= 50 to 30 respondents

= 30 to 10 respondents

= 10 to 5 respondents
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Interior places are marked with a different icon. Additionally, according to the
second map which shows the meeting places after mobile phone penetration, there
are linear meeting places that indicate the “streets” as meeting places. The maps
that show the meeting places before and after mobile phone use in Kizilay and in a

part of Kavaklidere district are seen on the following pages.
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Regarding the second map (compared to the first one), it is quite visible that the
meeting places of all respondents in this selected part of the urban space have been
changed by means of their locations. For instance, in the first map, over 150
participants preferred to meet in front of YKM Store building, over 100 of them
selected GIMA building and the DOST Bookstore in Karanfil Street in Kizilay district.
One of the most popular meeting places is old VAKKO Store Building which was
seen as a landmark. The additional meeting places are quite close to these
particular meeting spots in Kizilay. Considering Kavaklidere district, Karum Shopping
Mall is stated as the most popular meeting place and a landmark. Other meeting
places are the best known and quite visible spots, close to the service points; bus

stops next to the Kugulupark.

To interpret the meeting places of the first map is much easier than to interpret the
meeting places of the second map; after mobile phone penetration. Essentially,
different from the first one, there is no particular reason related to the physical
presence of these meeting places to be selected in the second map. Namely, in
order to answer the question, a general frame can be adequate for individuals like
“on Atatirk Boulevard”, “somewhere close to florists in Sakarya Street”. These
expressions were quite hard to mark a meeting point on the map; in fact, they are

difficult to name on the list.

Despite being decreased by the amount of people, in front of YKM Store building
and DOST Bookstore are still seen to be the most preferred meeting places among
the others. However, beside these particular places, the other circles have become
thinner and augmented. That means, instead of collectively used meeting places,
individual meeting places have been increased. Moreover, even the ordinary places
like pedestrian overpasses, bus stops on Atatiirk Boulevard can be used as meeting
points. Therefore, instead of a compact representation of meeting spots, a scattered

notation of the meeting places is determined on the second map.

Additionally, the increased number of interior meeting places is encountered with
the contribution of mobile communication practices. According to the second map, it

is understood that, instead of waiting and meeting in front of a significant structure
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in urban space, choosing a café and calling the others there became the most

probable way of gathering.

As an additional inventory, the meeting places in front of YKM Building and GIMA
are observed and documented by pictures and video records. It is observed that the
density of pedestrians waiting stationary is quite less than the old times before
mobile communication. According to the personal observations, after a few minutes
of waiting, individuals used to walk around and call somebody or start to type a
text message. Inhabitants are observed and recorded while they were discussing on
the issue of exact meeting place or meeting time. One of the crucial inferences
regarding the short inventory is that, individuals who used to check their mobile
phones frequently while waiting, spend less time in the meeting places comparing

to “before mobile phone” years.

The duration of waiting on the meeting places might be related to the design
character and convenience of these meeting places. Among the design
recommendations which Marcus, C.C. and Francis, C. have pointed out, the location
of a plaza on the block can influence the type of space it will become. Namely, a
corner location where two adjacent streets are at approximately the same grade will
enable the plaza to become an active meeting place, a place to pass through, and a

place to watch passersby (Marcus and Francis (ed.), 1990, p.18).

Another issue is the new identities of service points in the process of meeting in
urban space. Such that, in the second part of the questionnaire which shows the
meeting places after mobile phone use, especially Metro stations are indicated as
meeting places pretty much. Hence, it could be stated that meetings have been
realized closer to the first place (service points) that we use when we reach the
decided district or they are realized in the last place (the activity place). The path in
between the service points and the activity place can also be used as the meeting
place without pointing a specific place on the path. Calling streets as meeting places
have been observed in the questionnaire research. Therefore the term; meeting
paths is needed to be included to the terminology in order to name the mediums of

meetings in urban space.
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Figure 5.16. GAMA Office Block, Ankara

Source: Personal Archive

Figure 5.17: YKM Store Building, Ankara

Source: Personal Archive



Figure 5.18. izmir Street, Ankara
Source: Personal Archive

Figure 5.19. Mesrutiyet Street, Ankara
Source: Personal Archive
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According to the physical character of meeting places that are stated in the ‘before
the mobile phone’ list, meeting places have transformed from point wise form
(the corner of YKM building, in front of Dost Bookstore) to linear form (on Karanfil
Street, on Atatirk Boulevard). Furthermore, by the contribution of mobile
communication possibilities the area also defines a meeting place. For example
Guvenpark and Kugulupark are stated as meeting places where meeting is quite
difficult without mobile connection. Hence, one of the most important facts is the
transformation process of meeting place from meeting point to the meeting
path. As seen on Figure 5.16 and Figure 5.17, the landmarks of Ankara refers to
point wise meeting places, conversely the streets that are stated of a high
percentage indicate a linear image. Hence, while meetings on a meeting point are
considered as more stationary situation, on the meeting paths we observe more
dynamic modal of waiting (Figure 5.18 and Figure 5.19). In fact, meetings on
meeting paths can be realized while on the move, i.e. while walking. Additional to
the paths, meeting areas appeared depending on the answers such that, (for

instance) many of the participants have defined Guvenpark as a meeting place.

meeting point meeting path meeting area
Figure 5.20. The modification of meeting places

By mobile communication possibilities, without relying on any significant visual
elements, meetings on the paths and in the wide areas are quite possible.

Therefore, the feature of meeting place image is getting wider and undefined.

The blurring of time, space, and activities into a new frame of chosen time,
space, and multipurpose communication de-materializes social structure
and reconstructs it around individually centered networks of interaction. It
is the blurring of pre-existing social structure of communication, but it is
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also the relentless definition of new channels and forms of communication.
More important than communication on the move is the rise of moving
communication patterns (Castells, Ardevol, Qui, Sey, 2007, p. 251).

As explained in the second chapter, square is transformed to the boulevard as the
leading element in town planning in history. Zucker (1959) stated that this process
starts from Percier and Fountaine’s Rue de Rivoli and ends with Haussmann's
boulevards in Paris (Zucker, 1959, p.235). Congruently, the meeting places are
relocated in history depending on both changes in physical setting of urban space
and innovations in technology that modifies behavioral settings. The meeting places
are carried onto the paths and circulation patterns like how the central square as

the heart of the city is transformed to the boulevards; to the spine of the city.

On the other hand, Appleyard (1981) emphasizes the negative effect of automobile
impact on face-to-face interaction and the nodality of streets. By the contribution of
heavy traffic in urban space, the street is used by pedestrians on their way to
somewhere, not as a place to get together and socialize (Barlas, 2006, p.117). The
research of Appleyard on street livability is discussed in CIAM Conferences also.
Shared feeling that CIAM and the Garden City Movement both represented overly
strong design reactions to the physical decay and social inequities of industrial cities
The argument was that social, economic and cultural factors are necessarily
influenced by physical form factors, not in a deterministic way but rather in terms of
possibilities and probabilities, and so no neglect the physical is to neglect an
essential part of planning (Jacobs and Appleyard, 2007, cited in Larice and
Macdonald, 2007, p.107).

The tenet of mobilization is considered as an impact that turns social interaction into
individualization because, between the departure point and the destination, social
interaction is in minimum levels. The ideas which are presented in 1993 CIAM
Conference are serious blow to the street. The CIAM architects were devoted to the
replacement of the social environment supported by the street with urban elements
enhancing movement and mobility. This, they thought to achieve, by eliminating the
linear, formal structure of the street which they tended to call the rue corridor

(Barlas, 2006, p.121). The automobile and other mechanized kinds of transportation
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affected the street use greatly. Increasing demand for new technologies of
communication, facilities of sanitation also impinged on the street use (Barlas, 2006,
p.133). In modernism that brings great mobilization patterns in urban space, the
emphasis on linearity is not peculiar because it is essential to provide speed in
transportation. Yet, this kind of linearity remains undefined for there are no artifacts
to define it (Barlas, 2006, p.132). Essentially, in perceptual terms, the process of
vanishing images of the paths (after the contribution of automobile) has been
inversed by mobile phone penetration. Such that, depending on the questionnaire
research, paths are determined as one of the most popular platforms of meetings’.
Thus, as introduced in research of Appleyard (1981), the linear corridors that has
been losing identities by the effects of mass transportation facilities, could be
described again as the mediums of social interaction in mobile communication era.
Eventually, instead of the tenet of point wise gatherings, meetings on randomly

selected places on linear paths have become common.

Additionally, besides the meeting places that are stated on the papers of
questionnaires, some interpretations on the issue of the link between mobile
communication and meeting places have also been written. These are some
examples;

“The meeting means at least two phone calls.”

“Sometimes | sit somewhere then the others come and join me. Namely,
by the effect of mobile phone the options for meeting places have
increased, thus the meetings can be realized without any need of
engagements in advance.” °

® “Bulusma en az iki telefon konusmasi demektir.” Translated by the author.

® “Bazen bir yerde oturuyorum ve sonra diger insanlar geliyor. Yani telefonun etkisi ile
bulusma alani artti, randevular énceden sozlesilmeden gergeklesebiliyor.” Translated by the
author.
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“Nowadays we only meet by defining street names. We do not define a
specific location. For instance; Glvenpark, Bahcelievler 7th Street, Tunali
Hilmi Street...”

“The answers of the other part are partially valid. However, nowadays | call
the person whom | would meet after | reach the district and go to the
exact location of the person.” ®

It is understood that not an activity of meeting is realized by without using mobile
phones for many of the participants of the research. Therefore the inevitable
connection of virtual space and the tangible space is considerably important to be

taken into account in certain extent for the design works of urban social space.

5.3. Are the Significant Elements still Important for Meeting Places?

According to the research findings “the change” is tried to be evaluated in various
layers considering several groups of participants. For instance, the people who were
using the old specific meeting places have decreased in number. Hence, the
identities of these particular elements of urban space that had been preferred
before mobile communication years have diminished. These legible elements of
space are probably still in use to give directions while talking to others in order to
determine a meeting place. Fruin (1971) says while moving along the path, the
observer is exposed to the kinesthesia of constantly changing relationships with all
the visual elements that comprise the space. Landmarks are statements or points of
reference that provide the observer with a continual sense of orientation and
relationship with the space (Fruin, 1971, p.33). The graph below shows the change
in the preferences of individuals to choose meeting places. According to this chart,

the significant landmarks like YKM Store Building, GIMA Building and Dost Bookstore

" “su siralar sadece cadde/sokak ismi belirterek bulusuyoruz. Belli bir mekan ismi
belirtmiyoruz. Mesela; Glivenpark, Bahcelievler 7. Cad., Tunali Hilmi Cad., Karum gibi.”
Translated by the author.

8 “3ol bslimdeki cevaplar kismen gecerli. Ancak yeni olarak; bulusulacak mahalle/semte
geldikten sonra, bulusulacak kisiyi cep telefonuyla arayip, o anda bulundugu noktaya
gidiyorum genelde.” Translated by the author.
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have been losing their importance as meeting points, whereas the bus stops close

to these places are becoming more popular.
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Figure 5.21. Votes for the most popular locations of meeting before and during mobile
phone use
Table 5.6. Data table for Figure 5.20
location count before \ count after
YKM Store Building 245 118
GIMA Building 149 56
Bus Stops in Guvenpark 28 87
DOST Bookstore on Karanfil Street 144 103
DOST Bookstore on Konur Street 43 32
KIMLIK store (old VAKKO Store) 110 29
Ziraat Bank Skyscraper 44 8
McDonald’s on Atatiirk Boulevard 39 25
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Soysal Office Block 45 15
Post Office (PTT) 66 11
Overpass connection to Glvenpark 25 9
SSK Office Block 36 9
The Entry to the Yiksel Street 29 15
The Human Rights Sculpture 26 3
CARSI Store 37 6
Guven Monument 26 3
METRO Station: Besevler 26 17
ANKAMALL Shopping Mall 28 204
ATAKULE Shopping Mall 32 6
The Atatirk Monument / Ulus 87 23
BP Gas Station on 7th Street 34 10
GIMA on 7th Street (old location) 45 1
Abdi ipekci Park / Sihhiye 39 13

According to Porteous (1979), environmental images are the result of a two-way
process between the observer and the environment. The environment suggests
distinctions and relations, and the observer — with great adaptability and in the light
of his own purposes — selects, organizes, and endows with meaning what he sees
(Porteous, 1977, p.100). Images are modality specific and often beyond awareness;
they include both concrete and abstract stimulus information, the former involving
parallel processing whereas the latter is processed sequentially (Rapoport, 1977,
p.114). This study explores the role of mobile communication technology in self-
isolation process and the diversity of meeting places in people's movement pattern
is examined. During the research process, the identities of particular meeting places
and the images are scrutinized to find out whether mobile communication is a
crucial determinant or not. It is understood that the certain image of meeting places
are becoming uncertain and/or fuzzy. Eventually, the locations of meeting places

are fragmented and distributed in urban space.

Furthermore, the movement pattern before the meeting is going to be reconfigured
by the forthcoming applications of mobile phone companies in collaboration with the
mobile communication operators. Regarding the meeting with project development
department of TURKCELL in Maltepe Plaza, Istanbul; it has been discussed that new

applications might be emerged so as to simplify the process of meeting in urban
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space. The application that was mentioned is based on signal transmission between
two mobile phones. In order to follow somebody in this way, the owners should
have accepted the other ones request. Then, the exact locations of two or more
participants are shown on the map that eliminates the necessity of any contact to
define a meeting place. The individuals will be able to follow each other and meet
on any point en route (Figure 5.22). It is acknowledged that the attempt to simplify
the process of meeting activity has already started with the contribution of mobile
communication. Thus, the side effects and the transformation of meeting places are
revealed by the main research of this thesis. Furthermore, the future plans of
mobile phone operators and mobile phone producers proceed to modify the habits
of individuals’ with regard to meeting activities. The new development plans seems

to compel individuals to some further head down activities.

<] 2=~ =]
§ . B i
H L Ly ) H )
0 " 2
TTkazday . T kiziay TT-kaziay
Subesi - Subesi g Subesi
- [ ! %
o * \y ¥ by bl
3 e
B e ] @ a a
. o
.
Gama i . G I G s
k) S . sy [ ceed . :
- "
et il
an® s i ® st
- -
,.:a"“' ‘“'f'-“ ;e
= = =
a8 . L= = =
. .
=
. L
- i
. I~ 3 :
. & L 8
i . f ; {
[ ] ! g
g @ 2 | g ]
b 5 ‘n
a r R a
| . AB 3 DEF | = =) | 2 AB =
4] GH e 5 MNC 4 sl B Z]. GHI o5 B
7 g || c 7 8 O wxy Zeos | L8 =Y
a/A i) ) + S . [.] o A ety 0 + 3

Figure 5.22. The new way of meeting
Source: Personal illustration
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CHAPTER 6

CONCLUSION

This thesis aims to reveal the diversification of meeting places by the contribution of
mobile communication to the everyday life practices. The reconfiguration of meeting
activity is tried to be analyzed with a research involving 630 participants from
various age groups and backgrounds. The inventory of meeting places of Ankara
according to different age groups is resulted that there is a considerable change
considering the comparison maps and the sections of the lists of meeting places
before and after mobile phone penetration. Three main comparison maps are
created which are aiming to find out; (1) the diversification of meeting places
according to the same age group; before and after mobile phone penetration, (2)
the change observed in meeting places of participants over 26 ages after mobile
phone penetration, (3) a general comparison of meeting places including all
respondents. The first comparison maps are very crucial by representing the
meeting places of the same age group of people. The reasons behind the distinction
between these two maps would be;

- The new development areas, attraction places which are included to the city in
the last decade.

- The absence and the presence of mobile phones.

Hence, mobile phone has become one of the indispensible tools of everyday life and
one of the determinants of the meeting activities, particularly considering the age
group of people from 19 to 40. Meeting places have been diversified; from central
city to the periphery, from few and common places to fragmented-diversified ones,

from specific and legible places to regular and ordinary ones after mobile phone
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penetration. Interior places or the service points (metro stations, bus stops) have
been defined as meeting places by mobile society which shows that the meeting has
become an activity which is planned on time simultaneously rather than situated
activities that are planned in advance. One of the interesting outcomes of this
research is that the interior places or the places of the planned activity that are
mentioned as meeting places instead of having one distinct meeting place for the
gatherings. Beside the activity places, the paths, for instance streets or the
boulevard in the city center have been preferred as meeting place more often
according to the questionnaire results. Hence, the meeting places are also perceived

in /inear forms beside point wise.

In this dissertation, two points of determinism are criticized; the first one is the
places that are designed for inhabitants by determinist thoughts ignoring the recent
everyday urban social life and individuals’ behavioral patterns. Places designed and
constructed by the architectural determinism approach gives rise to some questions
on the efficiency of these places and mismatch between recent behaviors and
environment. The behavioral changes here should be considered including the
impacts of mobile phones on our social —practical- presence on urban space. The
penetration of mobile phones in terms of their roles on shaping everyday life
activities and traditional rituals should not be underestimated. What has been
happening to the communication practices and the norms of meetings is quite
interesting since 1990s. The process of the evolution must be taken into
consideration in urban planning and design works in order to shape the environment

according to the individuals’ life style.

The second one is the conceptualizations on individuals’ environmental perception
patterns by determinist approaches. It is also an ignorance of the perceptual
distinctions of the post-modern society equipped by mobile information and
communication technologies. The process of perceiving space should be
distinguished from the acknowledged form. Additional to the methods that have
been used in order to define places in legibility concern, some other components
related to the reality of ‘mobile society’ notion should be taken into consideration as

well.
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This research can be considered as an alternative way of approaching to the urban
public places from the perspective of mobile society within their augmented space.
In a sense, one of the fundamental needs in urban space; meeting activity is

scrutinized to understand changing behaviors, meanings and choices.

The fragmentation of meeting places in urban space may cause the descending
importance and vanishing identities of the old particular meeting places. On the
other hand, the variation of meeting places in urban space can be interpreted as the
richness of public places as well. Thus, the increase in the alternatives of meeting
places and the attention on local and structural landmarks as meeting places have
been shifted to the streets, parks and interior places indeed. Regarding the
cognition mapping research some of the particular structural and local landmarks
are still quite clear. The issue of how are the mental maps going to be changed in
the future by the contribution of screen oriented urban life is another discussion.
However, the maps that are created according to the questionnaire research in
additional to the cognition maps show that the increase of the choices of meeting
places results with the increase of the variety of the specific places in individuals’
memories. Therefore, this process can be concluded as the consolidating image of

the places of meetings.

On the other hand, the fragmentation of meeting places and uncertainty of meeting
time diminishes the strength of old known meeting places. In other words, if the
meeting becomes an activity that can be realized in anywhere then the belief for the
necessity of particular meeting places would be vanishing. Moreover, regarding the
forthcoming possibilities of navigation according to the others could radically change
the perception of landmarks in urban space. The possible scenario of a meeting that
is explained before (Figure 5.22), in the near future, the nodes and specific objects,
not even the landmarks are going to be crucial to determine a meeting place.
Signals are going to lead us in urban space rather than the physical appearances.

This impact may cause urban designers to focus on the circulation paths more.
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During the research process the documented pictures and videos reveal how
inevitable the mobile phones are according to the majority of people in Ankara,
because in almost all pictures that are taken in Kizilay district show residents using
mobile phones. The last minute decisions for the next meetings are quite usual for
people while they are walking and talking at the same time in the streets. The effect
of mobile phones on meeting places is verified with this thesis. Consolidating the
image of the meeting places is an eventual part or a result of this process. It is
worth to pursue the innovations of mobile communication possibilities and keep on
monitoring the continuous transformation of environmental perception and

behavioral patterns for the ones who design spatial environments.
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